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THE AGRICULTURE SECTOR 
IN MOROCCO

The agricultural sector in Morocco holds a strategic position in the Moroccan economy and plays an important role in 
the socio-economic development of the Kingdom. it contributes up to 16.5% of the GDP and remains an income source 
for 40% of the working population in Morocco.

A vital sector

Employment Provider

A great potential for export

Covered area

16.5% of national GDP

40% of the working population of the 
Kingdom

2.2 billion (USD), which counts as 11% 
of total exports of Morocco

9.2 million hectares of which 11% in 
irrigated area

The agriculture sector 
in Morocco
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Moroccan agriculture posseses several assets, the most important 
being:

    The geographical location of Morocco and its immediate proximity to the European 
market, with a  significantly progressing logistics sector;

    The presence of a national potential and a dynamic market, which is a major outlet 
through the population growth and the rise of living standards;

     A qualified and highly competitive agricultural workforce;

   Demonstrated comparative advantages for several products (in particular fruits and 
vegetables);

    The presence at a national level of several models of successfuAl agricultural and agro-
industrial companies.
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GREEN MOROCCO PLAN

The new agricultural strategy «Green Morocco Plan», launched in 2008, was developed to make agriculture a key 
driver of the national economy growth within the next 10 to 15 years, with significant impact in terms of GDP growth, 
job creation, exports and fight against poverty. The plan aims to develop a plural, open to external markets, territorially 
diversified and especially sustainable agriculture.

MACRO- ECONOMIC OBJECTIVES OF THE GREEN MOROCCO PLAN

THE GREEN MOROCCO PLAN IS BASED ON SEVEN PRINCIPLES :

First principle is considering agriculture as the main growth driver in Morocco until 2020, through the strengthening of 
its contribution to national GDP, the creation of employment, the exports and the fight against poverty.

Second principle is based on the choice of aggregation as an innovative tool for organizing a better distribution of 
profits within the agricultural value chain, along with promoting the quality of agricultural inputs, the transfer of skills 
and technology, the creation of balanced links between small farmers and capital markets, and thereby  price stability.

Third principle is about the development of Moroccan agriculture as a whole with no exception. Indeed, given the great 
diversity of national agriculture, the Green Morocco Plan has adopted two approaches that are differentiated according to 
the actors.

AGRICULTURAL STRATEGY
« GREEN MOROCCO PLAN »

Doubling agriculture shares in the national GDP.

Create 1.5 million additional jobs.

Improve 2-3 times the income of 3 million
 rural dwellers.

Increase exports value from 8 to 44 billion Dh.

The fourth principle promotes the attraction of private investment to a level of around 
10 billion Dirhams via a targeted Morocco’s offer supported by public aid.

The fifth principle is the adoption of a participatory and contractual approach as a 
pragmatic transactional basis for achieving the identified projects.

Therefore, targeted partnerships should take different forms with tailored programs:

1. The Regional Agricultural Plans (RAP) established between Regions, Chambers of 
Agriculture and the Ministry of Agriculture and Maritime Fisheries;

2. Contracts-programs (CP) about farming sectors, signed between interbranch 
organizations or representative professional organizations and the Ministry of Agriculture 
and Maritime Fisheries;

3. The aggregation agreements signed between the government and the aggregator, 
along with aggregation contracts between aggregators and aggregated.

The sixth principle is related to the recasting of the sectoral framework involving many 
levels: the land, the water policy, the taxation and national marketing chain, along with 
the support, the monitoring and the evaluation.

The seventh and last principle is linked to the preservation of natural resources for 
a sustainable agriculture.
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Agropole’s creation is part of the Green Morocco Plan strategy which also aim to improve, in quantity and quality, 
the supply of agricultural

raw materials for processing and export.

The agropole system provides an integrated offer including a business park of agribusiness and logistics activities, a

development center for research and quality control, commercial & services platforms and a dedicated management

structure.

There are six Agropoles:

• The Meknes Agropole

• The Oriental Agropole

• The Sous Agropole

• The Gharb Agropole

• The Haouz Agropole

• The Tadla Agropole

AGROPOLE
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Thanks to the combined efforts of public authorities and private economic stakeholders, the Moroccan sector of 
agri-business has experienced a sustained growth over the last decade. Its contribution to gross domestic product 
has become important at the present time.

The sector demonstrates its full potential given the comparative advantages it enjoys, especially regarding the 
climate and crop biodiversity of Morocco, the quality of its human resources and free trade agreements with the 
European Union, the Arab countries and United States of America.

2015 EXPORT KEY FIGURES:

AGRO INDUSTRY SECTOR

Exporting 
Factories

383

311
Thousand Tons

550
Million US $

Morocco exports more than

200
types of processed 
vegetable products
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The main products exported during 2015 are vegetable oils, with a share of 29%, aromatic and medicinal plants 
followed by canned olives and frozen fruits and vegetables and canned with respective shares of 19% and 17%.

vegetable oil

Aromatic and 
medicinal plants

Divers
Cereals &
vegetables

Pickled gherkins 
and capers

Canned olives

Fruits & vegetables
frozen and canned

29%

20%

5%
2%

8%

19%

17%

Regarding external markets, the European Union and North America receive more than 80% of 
Moroccan exports of processed vegetable products. France remains the main client of the Kingdom 
with a turnover of US $ 120 million, followed by Spain and the United States of America.

MOROCCAN AGRO-INDUSTRY 
PRODUCTS ARE EXPORTED TO 110 
COUNTRIES AROUND THE WORLD
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The Fisheries sector 
in Morocco
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170.000

Indirect jobs

490.000

Of total exports

8,5%

Of agrifood exports

44 %
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villages
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62

Algae

Pelagic fish White fish

Shells

Cephalopods Crustaceans 

Aquaculture Others



Corporate Brochure 26 Corporate Brochure 27

Onshore 
processing

Offshore 
freezing

Fresh packaging - 47

Canning - 47

Fish meal and oil - 21
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REST OF
EUROPE

 Volume : %16,2
 Volume : %6,5

ASIA
 Volume : %7,9
 Volume : %9,0

MIDDLE
EAST

 Volume : %2,6
 Volume : %2,5

EU
 Volume : %44,2
 Volume : %62,2

AFRICA
 Volume : %23,3
 Volume : %15,2

AMERICA
 Volume : %5,5
 Volume : %4,4

OTHER
 Volume : %0,3
 Volume : %0,2
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Address: Direction générale. Avenue hadj Ahmed Cherkaoui - Agdal. Rabat - Morocco
Phone: 00212 5 37 67 65 05 / 06 / Fax: 00212 5 37 68 20 49 

Website: www.onssa.gov.ma

Address: Route Sidi Abderrahmane Club équestre Ould Jmel. Casablanca - Morocco
Phone: 00212 5 22 94 07 73 / Fax: 00212 5 22 94 07 73 

Website: www.inrh.ma
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Address: 13 rue du Lieutenant Mahroud Mohamed - 20300. Casablanca - Morocco
Phone: 00212 5 22 24 05 51 / 52 / Fax: 00212 5 22 24 23 05 /22 24 36 92 

Website:  www.onp.co.ma

Address: Avenue Annakhil, Immeuble les Patios, 4ème étage, Hay Ryad. Rabat - Morocco
Phone: 00212 5 38 09 97 00 / Fax: 00212 5 38 09 97 70

Website:  www.anda.gov.ma
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Address: 72, Angle Bd Med Smiha et Rue Med El Baâmarani, Casablanca, Morocco
Phone: 00212 5 22 30 51 04 / Fax: 00212 5 22 30 25 67 

Website:  www.eacce.org.ma
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Notes Notes
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Food Exports Control And Coordination Organization

72, Angle Bd Med Smiha et Rue Med El Baâmarani, Casablanca, Morocco
Phone : +212 (522) 305 104 • Fax : +212 (522) 302 567
Website : www.eacce.org.ma


