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THE AGRICULTURE SECTOR
IN MOROCCO

The agricultural sector in Morocco holds a strategic position in the Moroccan economy and plays an important role in
the socio-economic development of the Kingdom. it contributes up to 16.5% of the GDP and remains an income source
for 40% of the working population in Morocco.

Employment Provider 40% of the working population of the
Kingdom

Covered area 9.2 million hectares of which 11% in
imigated area




Lyeally o lall clbal

9 Aol agomyl 9 &.&Lo-«Pl” &M| @ Lo-es\ bsa g,alﬁ 9 g“,«bg” slaidy! @ ol &5 u)z.Lb &,pﬁl.dﬂ &Lbfﬂl Ja‘.zg
LSl o BU) G 40 Jlsd S>3 jaas 4 LS (Jladl Jordl 5l oo BUI G 16.5 Jlgou oM gladl] golun
okl @ dad)

Slabls dacid) &SI (3o 40% Jesdl yo ) i

dbud) 3bUL) (e 11% g Le HlSe Hguda 92 :do Lk




o B IO




The geographical location of Morocco and its immediate proximity to the European market, with a significantly
progressing logistics sector;

The presence of a national potential and a dynamic market, which is a major outlet through
the population growth and the rise of living standards;

A qualified and highly competitive agricultural workforce;
Demonstrated comparative advantages for several products (in particular fruits and vegetables);

The presence at a national level of several models of successful agricultural and agro-industrial companies.
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AGRICULTURAL STRATEGY
« GREEN MOROCCO PLAN »

GREEN MOROCCO PLAN

The new agricultural strategy «Green Morocco Plan», launched in 2008, was developed to make agriculture a key
driver of the national economy growth within the next 10 to 15 years, with significant impact in terms of GDP growth,
job creation, exports and fight against poverty. The plan aims to develop a plural, open to external markets, territorially
diversified and especially sustainable agriculture.

MACRO- ECONOMIC OBJECTIVES OF THE GREEN MOROCCO PLAN

Doubling agriculture shares in the national GDP.

Create 1.5 million additional jobs.

Improve 2-3 times the income of 3 million
rural dwellers.

Increase exports value from 8 to 44 billion Dh.

THE GREEN MOROCCO PLAN IS BASED ON SEVEN PRINCIPLES :

is considering agriculture as the main growth driver in Morocco until 2020, through the strengthening of
its contribution to national GDP, the creation of employment, the exports and the fight against poverty.

is based on the choice of aggregation as an innovative tool for organizing a better distribution of
profits within the agricultural value chain, along with promoting the quality of agricultural inputs, the transfer of skills
and technology, the creation of balanced links between small farmers and capital markets, and thereby price stability.

is about the development of Moroccan agriculture as a whole with no exception. Indeed, given the great
diversity of national agriculture, the Green Morocco Plan has adopted two approaches that are differentiated according to

the actors.
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The fourth principle promotes the attraction of private investment to a level of around
10 billion Dirhams via a targeted Morocco’s offer supported by public aid.

The fifth principle is the adoption of a participatory and contractual approach as a
pragmatic transactional basis for achieving the identified projects.

Therefore, targeted partnerships should take different forms with tailored programs:

|. The Regional Agricultural Plans (RAP) established between Regions, Chambers of
Agriculture and the Ministry of Agriculture and Maritime Fisheries;

2. Contracts-programs (CP) about farming sectors, signed between interbranch
organizationsorrepresentative professionalorganizationsandtheMinistryof Agriculture
and Maritime Fisheries;

3.The aggregation agreements signed between the government and the aggregator,
along with aggregation contracts between aggregators and aggregated.

The sixth principle is related to the recasting of the sectoral framework involving many
levels: the land, the water policy, the taxation and national marketing chain, along with
the support, the monitoring and the evaluation.

The seventh and last principle is linked to the preservation of natural resources for
a sustainable agriculture.
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AGROPOLE

Agropole’s creation is part of the Green Morocco Plan strategy which also aim to improve, in quantity and quality,
the supply of agricultural

raw materials for processing and export.
The agropole system provides an integrated offer including a business park of agribusiness and logistics activities, a
development centerforresearch and quality control, commercial & services platforms and a dedicated management

structure.

There are six Agropoles:
+ The Meknes Agropole
+ The Oriental Agropole
« The Sous Agropole

+ The Gharb Agropole
« The Haouz Agropole
« The Tadla Agropole
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AGRO INDUSTRY SECTOR

Thanks to the combined efforts of public authorities and private economic stakeholders, the Moroccan sector of
agri-business has experienced a sustained growth over the last decade. Its contribution to gross domestic product
has become important at the present time.

The sector demonstrates its full potential given the comparative advantages it enjoys, especially regarding the
climate and crop biodiversity of Morocco, the quality of its human resources and free trade agreements with the
European Union, the Arab countries and United States of America.

2015 EXPORT KEY FIGURES:

Morocco exports more than ; i \

types of processed

Exporting
\\/y
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The main products exported during 2015 are vegetable oils, with a share of 29%, aromatic and medicinal plants
followed by canned olives and frozen fruits and vegetables and canned with respective shares of 19% and 17%.

2%
Cereals & _5%
8% vegetables Divers
Pickled gherkins
and capérs 29%
vegetable oil

17%

Fruits & vegetables
frozen and canned

20%
Aromatic and
medicinal plants

19%
Canned olives
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MOROCCAN AGRO-INDUSTRY
PRODUCTS ARE EXPORTED TO 110
COUNTRIES AROUND THE WORLD

AFRICA

AUSTRALIA

Regarding external markets, the European Union and North America receive more than 80% of
Moroccan exports of processed vegetable products. France remains the main client of the Kingdom
with a turnover of US $ 120 million, followed by Spain and the United States of America.
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The Fisheries sector
In Morocco

MOROCCANJXSEAFOOD - M L! ‘.‘? ,_3_!.] [ .).:I.J,a.l [




THE FISHERIES SECTOR IN MOROCCO

With more than 3500 km of coastline and Ranked among the richest fishing areas in the world,
a strategic geographical position, which the Moroccan coast, with more than one million square
stands as a crossroad of Canary cold kilometers of exclusive economic zone, ranks the Kingdom
currents combined with the Upwelling, among the leading producers of seafood in the world.

Morocco displays a rare diversity of sea
environments for a wide variety of fish,
mollusks, crustaceans and shellfish.

Morocco is the world's first exporter of sardines, including the
Sardina Pilchardus Walbaum 1792 species, internationally
known and recognized.

Mediterranean sea

Pelagic fish
Cephalopod

North Atlantic

Crustaceans

South Atlantic
>500

100 to 500
10t0 100
5to10

>5
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A KEY SECTOR
9%

of the national GDP

JOBS PROVIDER :

170.000 490.000

Direct Jobs Indirect Jobs

A GREAT POTENTIAL FOR EXPORT :

of total exports of agrifood exports

st
1 GLOBAL SARDINES EXPORTER :

Sardina Pilchardus Walbaum 1792, internationally known and recognized.

Corporate Brochure 4




9%

g clbd

Jlzy Aokl z5Wl e
: ng” uo).oJ P

490.000 170.000

bile i oo goyd 5o dae 08

LA LueY) Slyole e Olyslallg game o

1090 pucdd Ghle saas Ul

ALzl Sogme Wes Bg,=bl (Sardina Pilchardus Walbaum 1792

A3

@ 3390 iluwga dils
&Y -
5

Corporate Brochure &
2




THE FISHING PRODUCTION

In 2014, the fishing production reached 1.65 million tons valued at more than 1 billion USD distributed
as follows:

0,07%
0,72%

0,16%

0,03%
3,70%

4,83%
30,30%
6,34%

40,22%

18,55%

M pelagic fish W white fish = Cephalopods  m Crustaceans

m Shells m Algae m Aquaculture m Others
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THE UPGRADING INDUSTRIES

In Morocco, the sea products upgrading sector is divided into:

14% 12%

6%.
9%>

ONSHORE

47 %

B Fresh-47 B Freezing- 186

canning - 47 [ Semi- canning - 36
[ Fish meal and oil - 21 [ Others-56
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SEAFOOD EXPORTS

In 2014, the Moroccan sea products exports reached 590 264 tons, valued at 1,7 billion USD
distributed as follows :

1% 29
’ 37% : ‘
| AN %
7%'
3% ‘
' 28%
24%
B Frozen B Canning B Semi-canning
Meal & oil Fresh or alive [ Others
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DESTINATION MARKETS

Volume : 44,2%
Value : 62,2 %

REST OF Volume : 16,2%
EUROPE Value : 6,5 %

Volume : 7,9%
Value : 9,0 %

Volume : 5,5%

AMERICA Value : 4,4 %

Volume : 23,3%

AFRICA Value : 15,2 %

Volume : 0,3%
SR Value : 0,2 %
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Middle East :

Volume : 5,6% (15,37 thousand tonnes)
2% 4% 0%

\\‘]/

Value : 2,5% (43 Million USD)

3% 2%0%
N \/

M Canning Semi-canning M Frozen M Others (agar-agar, algae,...)
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The Halieutis Plan

Since 2009, Morocco has adopted a strategy called HALIEUTIS, aimed for the development and
competitiveness of the National fisheries sector. Developed in accordance with the strategic guidelines
of His Majesty the King Mohammed VI, HALIEUTIS intends to build the sector into a real growth driver for

- Ensuring the resource sustainability;

Sustainability: a sustainably exploited

d - Providing economic actors the necessary visibility for investing;
resource for future generations, so as to:

- Making fishermen the primary actors of responsible fishing.
Performance: an equipped sector - Ensure optimal quality conditions in the processing of products;
organized for optimal quality from - Create more transparency throughout the value chain;
landing to commercialization, so as to: - Ensure sales mechanisms on efficient markets.

Competitiveness: better valued and
competitive products aimed for the - Ensure the availability and consistency of a quality raw material;

STRATEGIC APPROACH

conquered markets to maintain them,
along with great potential markets, so
as to:

- Conquer market shares at national and international level.

n

=4 - : .

(o) Control and traceability Organize the professionals

= throughout all the value representation

O chain and encourage the

j interprofessional system

< O O O O O

‘C’E’ \ 9, \ 9, \ 9, \ @ U =
w .

2 Clarify and Skills enhancement Strong public
Z complete the legal and improving the enhance the sector
3 system attractiveness of jobs

'_
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the economic and social development of the Kingdom. Based on the sustainable development of
national fishery resources, its objective is to bring the Moroccan fishery products exports to 3,1 billion
USD and to rise threefold the sector’'s GDP by 2020.

ONSHORE
SECTOR'’S GDP LOCAL DIRECT
CONSUMPTION EMPLOYMENT
2 16 115 000
billion MAD kg / capita / year jobs

OBJECTIVES FOR 2020
NATIONAL RESOURCES
PRODUCTION EXPORTS SUSTAINABILITY
1,66 3,1 95%
million tons billion USD of sustainably

managed species
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MOROCCAN SEAFOOD

As an implementation of the Halieutis plan, the Morrocan Seafood program is dedicated to the

institutional marketing and labeling of Moroccan sea products.

A strategic need
for the sector

A strategy for the
competitiveness
of the “Morocco”

An overall

An offer.t'o serve offer consistency for
competitiveness i
promoting sea
w products
MOROCCANISEAFOOD
Naturally

To promote Moroccan sea products on national and global level, while supporting
quality efforts undertaken by all stakeholders in the Moroccan fishing industry.
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DURABILITY SENSORY VALUE

Highlighting initiatives undertaken Highlighting sensory values of
for fisheries sustainable the Moroccan sea products (taste,
management in Morocco. appearance, texture).

DIRECT THE CHOICE OF FOREIGN
CONSUMERS TO THE PRODUCTS OF

MOROCCAN ORIGIN
INDUSTRIAL SKILLS AUTHENTICITY & TRADITION
Communicating on the knowl Promoting authentic Moroccan fish
and expertise of the Moroccan species and enhance the traditional
fishing industry and small-scale fishing methods.
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INSTITUTIONAL
ACTORS







QOD EXPORTS CONTR

.
COORDINATION ORGANI
WWW.eacce.org.ma

o m

L AND
TION

5

About the EACCE

The Food Export Control and Coordination Organization (EACCE) has been
created in 1986. Since then, its main missions involve the promotion of
agriculturaland marineexport-oriented products, consideringthemaspillars
of the country’s economic growth.

Many tasks are assigned to the EACCE, including:

Technical control
Perform technical control of Moroccan agricultural and marine food pro-
ducts aimed for export

Exports coordination

Animating sectoral specialized coordinating committees for exports of Mo-
roccan agricultural and marine food products.
Ensuringrespectofthetechnicalrequirementsreferringto thevariousconven-
tions related to export of Moroccan agricultural and marine food products.

Exports promotion

Contributing in the promotion of the image and quality of Moroccan agricul-
tural and marine food products in foreign target markets.

Organizing, setting up and participating in events or actions aimed at the
promotion and development of Moroccan agricultural and marine food pro-
ducts exports, in Morocco and abroad,

Sectoral monitoring

Providing operational strategic watch on export markets for Moroccan agri-
cultural and marine food products.

Supporting small enterprises exports for the qualification and development
of products intended for export.

The EACCE has also 4 delegations in Europe that contribute to the tech-
nical surveillance and coordination processes by sending information on
the status of the arrival of exported goods and their compliance to quality
standards. They also track the products from competitors states. This not
forgetting the providing of strategic information for the benefit of Moroccan
agricultural and marine food products intended for exports.
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www.onssa.gov.ma

National Food Safety Office

The National Food Safety Office (ONSSA) is a public institution with
legal personality and financial autonomy, established on the basis of
the Law No. 25-08 and placed under the State’s authority.

Itexerciseson behalf of the State, the powersrelating to the protection
of consumer health and the preservation of the health of animals and
plants. It is committed to implement the policy of the government in
terms of plants, animals and food products safety, from raw materials
to the final consumer, including feed.

As an institutional system, The ONSSA was created to support
strategic guidelines set by the Green Morocco Plan which aims to
turn agriculture into a spearhead of the Moroccan economy. One
component of this ambitious plan is the accompanying of the deep
changes that the food system is facing, along with ensuring the safety
of food products to make them more competitive both in the domestic
and international markets.

Through its intervention all along the food chain, the ONSSA aims to
help improving the safety and quality of food products in Morocco.
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www.ada.gov.ma
The Agricultural Development Agency

The Agricultural Development Agency is a public institution thatisin
charge of the implementation of the Green Morocco Plan.

The ADA ensures the development of action plans to support
sustainableagriculturethroughthe promotionandimplementation of
economically viable projects, so as to improve farmers’ income. To
carry out the tasks assigned to it, the Agency shall:

- Propose to the Government the systems of incentives and
subsidies allocated under the Agricultural Investment Code and
the framework of past program contracts between the State and the
agri profession, based on the priorities of the Green Morocco Plan
strategy and its progress at national and regional level,

- Promote domestic supply in terms of agricultural investments
through the organization, in collaboration with governmental
authorities and other concerned agencies; of events, fairs and
exhibitions among other communication campaignsin connection
with its tasks,

- Undertake any action to foster partnerships with any organization
interested in investing in the agricultural sector,

- Organize communication, awareness and information activities,
towards investorsandvariousstakeholdersinthesectoragriculture,

- Monitor and evaluate actions related to its missions.

Corporate Brochure




< 4

LA Aend) WS
AGENCE POUR LE DEVELOPPEMENT AGRICOLE

www.ada.gov.ma
LN deasd)]) DS

i § EHlall § Ltege Jiad doses duwie (ADA) dodall duid! dIS,
dngSod] Olalul) Jos s Olojiie 02485 Walge Jod 5, pasYl Oy2bl hahse
1M (o iz Y (s By U3 9 dlsel] BBlaal) dail) 13 &Ml Oolslaidl] s
Bosell OIS Jrolowe diais) doMall UL gruss Jol o @21 odais 5 Camedl =
LAl dsLal)
Ay Olass digas 6 ) el S| UM (0 oMl Siloxiib ] S giane @) s 5pdocil] =
JBrsed] 5 sl dsd)
5O ol &e CASU& &n@p ,w*“ g %,PWI ez Bz &S
9 525%5 elad) UM (e doMAll e Jasll ahai b &Nl daid] DSy crais
dgd] diSgll 6[.34,] Gudod 9,0l3b) U0 uwsad Budadl) LB Lolad) &)L&A s
s o0 Dy g3l LS
ezl 9538 b & degiall SULYI 5 33155l dalas] Jgo dogSorl) Olosiie oyads -
b dizesl ] Ol oIV 85 eMalls gl (g 398 gusl o iz ) i =)
(o lBYl 5 bl skl e a5Vl Gyl
Olaludlge sl poylebl g el adis ye oMl okl dabsgll (o9, 53555
182V Ladell CMasdl Jass O (98 bl 6,51 Slodathl g duogSodl
glhdll § Hloinall dazge dabiin o go G2 50555 Sls o das b pladll -
RS
& dokall Clovol bzt 5 ¢ yaituel) Gloglell 5 s sl 5 JLasyl Cilas s -
ngWI &Uaﬁ)l
JUSINTY &0 dil=zl] OlelyYl Mﬁ 9 doy Obwd -

Corporate Brochure




I NRH

ol asiall g8 &l b il sgaal

wwuw.inrh.ma

National Fisheries Research Institute

Created in 1996, the National Fisheries Research Institute (INRH), a
reference in fisheries research in Morocco, undertakes all research
activities, studies, experimental activities and jobs offshore or onshore
that target the development and rationalization of managing fisheries
resources and aquaculture as well as their valuation.

As such, the Institute is in charge of:

-The assessment of fish stocks and the monitoring of their exploitation,
- Monitoring the quality and safety of the marine environment,

- The study of the functioning of marine and coastal ecosystems,

- Testing of fishing techniques and upgrading of sea products,

- The research and contribution to the development of the Moroccan
aquaculture.
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www.onp.co.ma

National Office of Fisheries

Created in 1969 as manager of the first-sale market of seafood, the
National Office of Fisheries (ONP), is a major actor in the national
fisheries sector in terms of promotion and marketing of the fishery
products.

The National Office of Fisheries is in charge of:

- Promoting domestic consumption of marine fisheries products,

- Managing and organizing the wholesale fish markets in accordance
with standards ensuring food safety and product quality,

- Approving the industrial fish for supplying onshore processing
plants,

- Implementing promotion programs and modernization of the coastal
fishing fleet and craft.
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National Agency for the Development of Aquaculture

Created in 2011, the National Agency for the Development of
Aquaculture (ANDA) aims to promote the development of national
aquaculture through:

-Itsparticipationintheimplementationofgovernmentpolicyinterms
of aquaculture,

- Its support for investors in the aquaculture sector,

- The proposal of specific action plans under guidance given by the
national strategy of the fisheries sector and the related framework
Regulatory,

- The promotion of aquaculture activities and the development of
related trade both on domestic and export market.
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